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You will experience a dynamic blend of academic study, research and – through the placement 

module – hands-on learning. The combination of academic study and practical analysis has 

been designed to provide greater depth of knowledge and future career success. 

Course delivery 

The emphasis of the course is on using a theoretical approach to analyse and evaluate the 

Sport Business sector. If you are already working in the sector you’ll be able to use your existing 

knowledge to underpin your studies, whilst if you are a recent graduate there is the opportunity 

for more supported learning. 

Full-time students attend workshops on three days per week from October to May. The 

modules are delivered intensively over consecutive days in the so-called 'block format', which 

means that each module has 6 days of teaching split into two blocks of 3 days. Teaching 

methods include group work, case studies, presentations, and live projects. The course is 

delivered through a variety of approaches including lectures, presentations, tutorials and case 

studies, with an emphasis on interactive learning. Each module is taught by two lecturers, one 

from the University of Brighton and one from Wittenborg University. The full course is taught 

in Apeldoorn.. 

Depending on the module this could include a combination of university-based teaching, online 

seminars, tutorial support and webinars. The Professional Enquiry module is a combination of 

teaching and online tutorials which will support you during an organisational experience or 

project. Some optional modules will be delivered entirely online and others will be all classroom 

based. 

The flexibility of the teaching method for the Sport Business Management MSc 

facilitates combining studying for a masters with a professional career. It also means that your 

commitment to attending the university’s campus may be different from others studying the 

same course. 
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MASTER INTERNATIONAL EVENT MANAGEMENT PROGRAMME 

Core Modules: 

 

 Strategic Business 

 Marketing Tourism Hospitality & Events 

 Professional Based Learning 

 Final Project 

Specialisation Modules: 

 

 Event Theory & Practice 

 Event Design & Management 

 Food & Beverage Business 

 

MASTER INTERNATIONAL HOSPITALITY MANAGEMENT PROGRAMME 

Core Modules: 

 

 Strategic Business 

 Marketing Tourism Hospitality & Events 

 Professional Based Learning 

 Final Project 

Specialisation Modules: 

 

 Hospitality Imagineering 

 Food & Beverage Business 

 Consultancy 
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MASTER SPORTS BUSINESS MANAGEMENT PROGRAMME 

Core Modules: 

 

 Marketing Tourism Hospitality & Events 

 Professional Based Learning 

 Final Project 

Specialisation Modules: 

 

 Strategic Sports Business Management 

 Sports in a Global Market Place 

 Event Design & Management 

 Consultancy 

 

MASTER INTERNATIONAL TOURISM MANAGEMENT PROGRAMME 

Core Modules: 

 

 Strategic Business 

 Marketing Tourism Hospitality & Events 

 Professional Based Learning 

 Final Project 

 

Specialisation Modules: 

 

 Critical Perspectives in Tourism 

 Destination Management & Planning 

 Consultancy 
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MODULE DESCRIPTORS –  ALL PROGRAMMES 

 

MODULE DETAILS  

Module title  FOOD AND BEVERAGE BUSINESS  

Module code  HH717  

Credit value  20  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  

    
  

Taught  X  Distance    Placement    Online    
Other    

Pattern of delivery  

  

Weekly    Block    Other  X 3 hour sessions, 

normally over a period of 

at least 10 weeks. 

Alternative delivery 

where applicable is by 

intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Modules are of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

The purpose of this module is for students to analyse operation practises 

in food and beverage businesses, and to evaluate food and beverage 

business philosophies, principles and cultures.   

  
Module team/ author/ 
coordinator(s)  

Dr Ioannis S. Pantelidis & Ken Woodward  
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School  Sport and Service Management  

Site/ campus where 
delivered  

Eastbourne /  Wittenborg   

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/  

 optional)  

MSc International Hospitality Management  Compulsory  

MSc International Event Management  Optional  

 MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
• critically explore food and beverage business practises   
• develop an advanced understanding of the current philosophies and 

principles, which influence food cultures and provide the learner 
with an understanding and appreciation of the concepts, theories 
and key issues associated with contemporary food cultures  

  

Learning outcomes  
  

  

  

On successful completion of the module the student will be able to:  
  

1. critically analyse the operations of food and beverage business.  
2. evaluate emerging trends and issues in food culture  
3. apply service management tools and theories in food and beverage 

operations  
4. critically evaluate food culture theory   
5. apply conceptual models to cultural culinary situations.  

Content  • Food and beverage management  
• Food and beverage classifications  
• Food and beverage entrepreneurship  
• Food culture and society  
• Politics and history of food cultures  
• The meaning of eating, eating habits, table-scapes  
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Learning support  Books:  
  
Baum,T. (Ed) (2011) Evolution of the Hospitality Industry & Hospitality 

Management, London: Sage.  
  
Brotherton, B. (Ed) (2003) The International Hospitality Industry:  
structure, characteristics and issues, Oxford: Butterworth-Heinemann.  
  
Davis, B., Lockwood, A., Pantelidis, I. and Alcott, P. (2012) Food and 

Beverage Management (5th Edition), Oxford: Butterworth Heinemann.  

  
Kuiper, G, and Smit, B. (2014) Imagineering: Innovation in the Experience 

Economy. Oxford: CABI.  
  
Lashley, C, Lynch, P. and Morrison, A. (Eds.) (2007) Hospitality A Social 

Lens, Amsterdam; Elsevier.  
  
Pantelidis, I. S. (2014). The Routledge Handbook of Hospitality 

Management. Abingdon: Routledge.  
  
Journals:  
  
International Journal of Contemporary Hospitality Management  

Cornell Hospitality Quarterly  

Tourism and Hospitality Research  

  

   

 Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of lectures, seminars, interactive workshops and 
student-led presentations.  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30  

  
GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170  
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PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

N/A  

TOTAL STUDY HOURS  200  
  

 Assessment tasks  

Details of assessment on 
this module  

Task One (50%)  
 Individual report analysing one aspect of food and beverage business that 
relates to operations in service management. (equivalent of 2500 words) 
(Learning Outcomes 1,3)  
  
Task Two (50%)  
Individual essay, analysing recent trends in food and beverage culture (2500 
words) (Learning outcomes 2, 4, 5 ).  
  
Referral Task/s:  
  
Task One  
Re-work original submission  

  
Task Two  
Re-work original submission  

  
  

Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  
COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

100%  

  
PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

N/A  

EXAMINATION INFORMATION  

Area examination board   SaSM Joint Postgraduate Area Board  

Refer to Faculty Office for guidance in completing the following sections  

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Philip Gibson  Principal Lecturer / University of  
Plymouth  

1st June 2016  30 July 2020  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Date this version first 
taught (implementation)  

     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  HOSPITALITY IMAGINEERING  

Module code  HH718  

Credit value  20  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  Taught  X  Distance    Placement    Online    

    
  

Other    

Pattern of delivery  

  

Weekly    Block    Other  3 hour sessions, normally 

over a period of at least 

10 weeks. Alternative 

delivery where applicable 

is by intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Modules are of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

The purpose of this module is for students to explore critical aspects of the 
hospitality industry (particularly hotels and restaurants) the impacts of the 
business environment and the management of its operations through both an 
entrepreneurial and imagineering lens. Imagineering as we see it is the 
collective creativity that enables innovative problem solving. Students will 
investigate issues, trends and managerial imperatives that the hospitality 
industry face, both in a domestic and an international context.  

Module team/ author/ 
coordinator(s)  

Dr Ioannis S. Pantelidis  

School  Sport and Service Management  
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Site/ campus where 
delivered  

Eastbourne /  Wittenborg  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Hospitality Management  Compulsory  

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
  

• Critically explore the international hospitality sectors and the 
practice of management through an entrepreneurial and 
imagineering lens.  

• Develop an advanced understanding of the issues, trends and 
managerial imperatives facing organisations in the international 
hospitality sectors.  

  

Learning outcomes  On successful completion of the module the student will be able to:  
  

1. Critically analyse the notion of international hospitality and its 
influence on the hotel and restaurant sectors.  

2. Evaluate emerging trends and issues affecting hospitality and advise 
on the implications for management and operations.  

3. Apply service management tools and theories in an international 
and organisational context appropriate to hotel and restaurants  

4. Critically evaluate the management of hotel and restaurant 
businesses and their responsiveness to the contemporary 
environment.  

  

Content  • Hospitality, hospitableness and the enactment in service industries  
• Hospitality concepts  
• Hospitality entrepreneurship  
• Imagineering in hospitality  
• Social and political impacts, the role of hospitality and food in 

society, social trends and behaviour.  
• Investor approaches to hospitality concepts  
• Hospitality design  
• Online branding and digital marketing of industries within 

hospitality  
• Contemporary Issues and trends in hospitality.  
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Learning support  Books:  
  
Baum,T. (Ed) (2011) Evolution of the Hospitality Industry & Hospitality 

Management, London: Sage.  
  
Bevolo, M., Gofman, A., & Moskowitz, H. R. (2011) Premium by Design: 

How to understand, design and market high end products. Farnham: 
Gower.  
  
Boella, M.J. and Goss-Turner, S. (2013) Human Resource  
Management in the Hospitality Industry: A Guide to Best Practice (9th 

Edition), Abingdon: Routledge.   

  
Bowie, D. and Buttle, F. (2011) Hospitality Marketing, Oxford: Butterworth-
Heinemann.  
  
Brotherton, B. (Ed) (2003) The International Hospitality Industry:  

 structure, characteristics and issues, Oxford: Butterworth-Heinemann.  
  
Davis, B., Lockwood, A., Pantelidis, I. and Alcott, P. (2012) Food and 

Beverage Management (5th Edition), Oxford: Butterworth Heinemann.  

  
Kuiper, G, and Smit, B. (2014) Imagineering: Innovation in the experience 

economy. Oxford: CABI.  
  
Lashley, C, Lynch, P. and Morrison, A. (Eds.) (2007) Hospitality: A Social 

Lens, Amsterdam: Elsevier.  
  
Pantelidis, I. S. (2014). The Routledge Handbook of Hospitality 

Management. Abingdon: Routledge.  
  
Journal:  
  
International Journal of Contemporary Hospitality Management  

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of lectures, seminars, interactive workshops and 
student-led presentations.  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

    30  

  
GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170  
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PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

N/A  

TOTAL STUDY HOURS  200  
  

  

Assessment tasks  
 

Details of assessment on 
this module  

Task One (50%)  
In groups (2 to 3 students), develop and present (20 mins) an innovative 
poster that explains how key international trends in the service sector affect 
hotels and restaurant entrepreneurs (equivalent to 1000 words per student). 
(Learning outcomes 1 & 2).  
  
Group assessment: individual marks may be awarded based on an 
individual’s qualitative and/or quantitative contribution to achieving the 
assignment learning outcomes. Students will be informed of the 
grounds on which individual marks are awarded by the module team.  
  
Task Two (50%)  
Individual report: Imagineer a new hotel or restaurant concept that can 
exhibit potential in an international market. (3000 words). (Learning 
outcomes 3 & 4).  
  
Referral Task/s:  
  
Task One  
Re-work original presentation, OR  
Individual essay: A 2000 word essay that critically analyses how key  

 international trends in the service sector affect hotels and restaurant 

entrepreneurs.  

  
Task Two  
Reworking of original submission  

  

Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  
COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output  

50%  

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment  

50%  

 

EXAMINATION INFORMATION  

Area examination board   SaSM Joint Postgraduate Area Board  

Refer to Faculty Office for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Philip Gibson  Principal lecturer / University of  
Plymouth  

1st June 2016  30 July 2020  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Date this version first 
taught (implementation)  

September 2017     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

RH713     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  EVENT DESIGN AND MANAGEMENT  

Module code  IE713  

Credit value  20  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  Taught  X  Distance    Placement    Online    

    
  

Other    

Pattern of delivery  

  

Weekly    Block    Other  2.5 hour sessions 

normally over a period of 

at least 10 weeks. 5 hours 

group  

supervision. Alternative 

delivery where applicable 

is by intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate  

When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

This module focuses on selected theoretical, philosophical and practical 
approaches to event design and management. The module will enable students 
to develop a systematic and critical appreciation of design and management for 
events. It will also enable them to apply and critically evaluate a range of 
technical, problem-solving, teamwork and interpersonal skills in the design and 
management of a live event.  

Module team/ author/ 
coordinator(s)  

Michael Williams  

School  Sport and Service Management  
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Site/ campus where 
delivered  

Eastbourne/Wittenborg  

  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Event Management  Compulsory  

MSc International Hospitality Management  Optional  

    

    

  

 

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
• Develop an in-depth knowledge and critical appreciation of selected 

design and management approaches for events.  
• Apply and critically evaluate a range of technical, problem solving, 

teamwork and interpersonal skills in the design and management of 

a live event.  

Learning outcomes  On successful completion of the module the student will be able to:  
1. Demonstrate a critical understanding of a range of 

multidisciplinary approaches to designing and managing events.  
2. Synthesize and apply, to project planning and management of 

an event, a range of concepts and theories for managing 
physical, financial and human resources.   

3. Demonstrate knowledge of how to solve complex problems and 
make effective decisions in relation to the design and 
management of a live event.   

4. Develop appropriate leadership, personal effectiveness, 

teamwork and interpersonal skills.  

Content  • Theoretical/philosophical approaches to event design and 

management  
• Design and creativity in international event management industry  
• Event project structure, characteristics and life cycle  
• Event concept development and feasibility issues   
• Financial planning and control systems for events   
• Leadership and human resource management in events  
• Personal effectiveness and emotional intelligence   
• Managing event stakeholder relationships  
• Risk assessment and management  
• Marketing and communication strategies  
• Project evaluation and review  
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Learning Support  Books:   
  
Berridge, G. (2007) Event Design and Experience, Oxford: Elsevier.  

  
Gardiner, P. (2005) Project Management: A Strategic Planning  Approach, 

Basingstoke: Palgrave Macmillan.  

  
Getz, D. (2012) Event Studies – Theory, Research and Policy  for 

Planned Events (2nd Edition), Oxford: Elsevier.  

  
Masterman, G. and Woods, E. (2006) Innovative Marketing   
Communications: strategies for the events industry, Oxford: Elsevier.  

  
Silvers, J. (2008) Risk Management for Meetings and Events, Oxford: 

Butterworth Heinemann.  

  
Van der Wagen, L. (2006) Human Resource Management for  Events, 
Oxford: Elsevier.  

   
Journals:   
  

Adema, K. & Roehl, W. (2010) “Environmental scanning the  future of 

event design”, International Journal of Hospitality Management, 29, 

pp.199-207.  

  
Carlsen, J., Andersson, T. D., Ali-Knight, J., Jaeger, K., & Taylor, R. (2010) 

“Festival management innovation and failure”, International Journal of 

Event and Festival Management, 1 (2), pp.120-131.  

  

McCleskey, J. (2014) “Emotional Intelligence and Leadership: A review   
of progress, controversy, and criticism”, International Journal of  

Organizational Analysis, 22 (1), pp.76-93.  

  
Morgan, M. (2006) “Making space for experiences”, Journal of  Retail & 

Leisure Property, 5 (4), pp.305-313.  

  
Ralston, L.S., Ellis, G.D., Compton, D.M. & Lee, J. (2007)   

“Staging memorable events and festivals: an integrated model of  service and 

experience factors”, International Journal of Event  Management 

Research, 3 (2), pp. 24-38.  

  

Ravenscroft, N. and Gilchrist, P. (2009) “Spaces of  transgression: 

governance, discipline and reworking the  carnivalesque”, Leisure 

Studies, 28 (1), pp.35-49.  
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Teaching and learning activities  

Details of teaching and 
learning activities  

Contact Time  
Lectures: 15 hours  
Tutor-led discussions and workshops: 10 hours  
Project Supervision meetings: 5 hours  

  
Non-contact time  
Guided and independent research: 100 hours  
Assessment preparation and delivery: 70 hours  

  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170  

  

PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

N/A  

TOTAL STUDY HOURS  200  

  

Assessment tasks  
 

Details of assessment on  Task One (50%)  
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this module   Individual written portfolio on project management for events, 2,500 words, 
(Learning outcomes 1,2).  
 
Task Two (50%)  
Practical group project (group size 4-6 students) – Demonstrating 
appropriate planning, implementation, management of an event (maximum 
duration of 6 hours including set up and break down), (Learning outcomes 3, 
4).  
  
Group assessment: individual marks may be awarded based on an 
individual’s qualitative and/or quantitative contribution to achieving the 
assignment learning outcomes. Students will be informed of the 
grounds on which individual marks are awarded by the module team.  
  
OR:  
  
Alternative Task Two (50%)  
Individual written report – Prepare a report for a client with 
recommendations for effective design and management of an event, 2,500 
words, (Learning outcomes 3, 4). The report is to include a 500 word 
reflective statement on the student's leadership, personal effectiveness, 
teamwork and interpersonal skills in relation to the preparation of the report.  
  
Managing choice of assessment will be conducted through tutor 
guidance and based on knowledge of the student’s prior learning and 
experience.  
  
Assessment tasks will be awarded a percentage basis.  
  
Referral Task/s:  
  
Task One (50%)  
Re-work original submission.  
  
  
Task Two (50%)    
Alternative Individual Assessment: Individual written report – Prepare a 
report for a client with recommendations for effective design and 
management of an event, 2,500 words, (Learning outcomes 3, 4). The report 
is to include a 500-word reflective statement on the student's leadership, 
personal effectiveness, teamwork and interpersonal skills in relation to the 
preparation of the report.  
  
OR:   

  
Alternative Task Two (50%)   Re-work 
original submission.  
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Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  

COURSEWORK  

Written assignment/ essay, report, dissertation, 
portfolio, project  

50% / 100%  

  output, set exercise   

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

50%  

 

EXAMINATION INFORMATION  

Area examination board   SaSM Joint Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Emma Wood  Reader, Leeds Metropolitan 
University  

01/10/2013  31/12/2017  

        

        

  

QUALITY ASSURANCE  
  

Date of first approval  
Only complete where this is 
not the first version  

    

Date of last revision  
Only complete where this is 
not the first version  

April 2016. Q&S published August 2016    

Date of approval for this 
version  

April 2017    

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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Version number  2    

Modules replaced  
Specify codes of modules for 
which this is a replacement  

IEM713    

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  EVENTS: THEORY AND PRACTICE  

Module code  IE715  

Credit value  20 Credits  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

  Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  Taught     X  Distance      Placement       Online      

    
  

Other    

Pattern of delivery  

  

Weekly      Block      Other   X 3 hour sessions, 

normally over a period of 

at least 10 weeks. 

Alternative delivery 

where applicable is by 

intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1       Semester 2      Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

This module aims to:  
• provide an insightful introduction to the historical development and 

contemporary themes within the interdisciplinary field of event studies 

by drawing on major insights stemming from both the wider social 

sciences and humanities and management and marketing, and  

• provide an opportunity for students to reflect on their career plans in 

the events sector and develop academic and professional skills needed 

for a successful career.  

Module team/ author/ 
coordinator(s)  

Dr Tijana Rakić  
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School  School of Sport and Service Management  

Site/ campus where 
delivered  

This module will normally be delivered at Eastbourne, Wittenborg  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Event Management  Compulsory  

MA Sport and International Development  Optional  

    

    

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
• to provide an insightful introduction to the historical development 

and contemporary themes within the interdisciplinary field of event 

studies, achieved through the module’s reliance on events and 

festivals related publications stemming from disciplines and fields 

of study such as anthropology, sociology, cultural geography as well 

as management and marketing.   

• to provide an opportunity for students to reflect on their career 

plans in the events sector and develop academic and professional 

skills needed for a successful career, achieved through its sessions 

on critical research, writing and presentation skills in events studies; 

patterns of employment in events; career planning and 

management.  

Learning outcomes  On successful completion of this module the student will be able to:  
1. critically explore a range of key themes in events studies  

2. evaluate the key trends in the events industry on a local, national 

and/or international level  

3. explore and reflect on the skills, knowledge and personal qualities 

needed for a successful career in the events sector  

4. create a 3-year events career development plan  
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Content  • An introduction to the historical development and contemporary themes 

in event studies   

• Events, place and society  
• Events and environmental sustainability   
• Events and social and economic sustainability   
• Volunteering in events  
• Current trends and issues in the international events industry   
• Patterns of employment in the events sector  
• Critical research, writing and presentation skills in events studies   
• Career planning and management: the role of personal professional 

development and branding  

• Creating a professional profile: the importance of effective CVs, social 

media, professional networks and blogging   

Learning support  Indicative Reading:   
Andrews, H. and Leopold, T. (2013) Events and the Social Sciences. 

London: Routledge.  

Bowdin, G.,  Allen, J., O’Toole W., Harris, R and McDonnell, I. (2012) Events 

Management, (3rd Edition) London: Routledge.   

Brown, S. (2014) Emerging Professionalism in the Event Industry: A  

Practitioner’s Perspective. Event Management 18(1), 15-24.  
Cottrell, S. (2010) Skills for Success: The Personal Development and 

Employability, (2nd Edition). New York: Palgrave MacMillan.   
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 Daspher, K. Fletcher, T. and Mccullough, N. (Eds.) (2014) Sports Events, 

Society and Culture. London: Routledge.   

Getz, D. and Page, S. J. (2016) Event Studies: Theory, research and policy 

for planned events, (3rd Edition). London: Routledge.    

Harris, V. (2004) Management Practice Event Management: A New 

Profession? Event Management 9(1), 103-109.  

Holmes, K., Hughes, M., Mair, J. and Carlsen, J. (2015) Events and 

Sustainability. London: Routledge.   

Laing, J. and Warwick, F. (Eds.) (2015) Rituals and Traditional Events in the 

Modern World. London: Routledge.   

Martin, V. and Cazarre, L. (2016) Technology and Events: How To Create 

Engaging Events. Oxford: Goodfellow Publishers.  

Merkel, U. (Ed.) (2013) Power, Politics and International Events: 

Sociocultural analyses of festivals and spectacles. London: 

Routledge.   

Moufakkir, O. and Pernecky, T. (Eds.) (2015) Ideological, Social and 

Cultural Aspects of Events. Wallingford: CABI.   

Newbold, C., Jordan, J., Maughan, C.  and Bianchini, F. (Eds.) (2015) Focus 

on Festivals: Contemporary European Case Studies and 

Perspectives. Oxford: Goodfellow Publishers.  

Newbold, C. and Jordan, J. (Eds.) (2016) Focus on World Festivals: 

Contemporary Case Studies and Perspectives. Oxford: Goodfellow 

Publishers.  

Pernecky, T. (Ed.) (2016) Approaches and Methods in Event Studies. 

London: Routledge.   

Pernecky, T. and Lück, M. (Eds.) (2013) Events, Society and Sustainability: 

Critical and Contemporary Approaches. London: Routledge.   

Jackson, N. (2013) Promoting and Marketing Events: Theory and 

Practice. London: Routledge.  

Rojek, C. (2013) Event Power. London: Sage.   
Shone, A. and Parry, B. (2013) Successful Event Management, (4th Edition). 

Andover: Cengage Learning.   

Smith, K. A., Lockstone-Binney, L. Holmes, K. and Baum, T. (Eds.) (2014) 

Event Volunteering: International Perspectives on the Event 

Volunteering Experience. London: Routledge.   

  
Key Websites:   
http://www.ifea.com International Festival and Events Association  
(IFEA) [Accessed: 09 January 2017] http://www.eventmagazine.co.uk 

Event Magazine [Accessed: 09 January 2017]  

  
Key Journals:   
Event Management   
International Journal of Event and Festival Management  
Journal of Policy Research in Tourism, Leisure and Events  
Journal of Convention & Event Tourism  

 Teaching and learning activities  

http://www.ifea.com/
http://www.ifea.com/
http://www.eventmagazine.co.uk/
http://www.eventmagazine.co.uk/


Part 1 
Introduction 

 Education and Examination Guide 
 

Wittenborg University of Applied Sciences  
Education & Examination Guide  
Introduction 

PART 1 | Page | 31 

Details of teaching and 
learning activities  

Contact Time:  
Lectures: 10 hours  
Tutor-led discussion and workshops: 20 hours  
  
Non-Contact time:   
Guided and independent reading: 110 hours  
Assessment research and preparation: 60 hours  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30 hours  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions. Guided independent 
study will typically be derived as the number of hours 
remaining after taking into account hours spent in 
placements and scheduled learning and teaching 
activities.  

170 hours  

  

PLACEMENT  
  

The placement is a specific type of learning away from 
the University, (normally including word-based 
learning) that is not a year abroad.  

n/a  

TOTAL STUDY HOURS  200 hours  

  

Assessment tasks  

Details of assessment on 
this module  

Task 1 100%  
An individual 4,000 word portfolio containing three distinct elements: 1) a 

personal research blog (1,500 words) 2) analyses of two key trends in events 

(1,500 words), and 3) a reflective essay discussing student’s career 

development plan in the events sector (1,000 words) (LOs 1-4)  

  
Referral Task:  
Reworking of original submission.  

Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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WRITTEN   
  

Written exam      n/a  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

   100%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

    n/a  

  

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Emma Wood  Reader, Leeds Beckett University   01/10/2013  31/12/2017  

        

        

  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  
Module title  STRATEGIC SPORT BUSINESS MANAGEMENT   

Module code  SC702  
Credit value  20  
Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  
    
  

Taught  X  Distance    Placement    Online    
Other    

Pattern of delivery  

  

Weekly  X  Block  X  Other  3 hour sessions, normally 
over a period of at least 
10 weeks. Alternative 
delivery where applicable 
is by intensive workshops 
normally over 2 blocks of 
3 days each.   
Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1  X  Semester 2    Throughout year    
Other    

Brief description of module 
content and/ or aims  
Overview (max 80 words)  

This module critically analyses strategic issues recognised as the major 
challenges to sport business management. Students critique the theoretical 
framework of issues in strategic sports business and the complex networked 
relationships between stakeholders. Students will explore how sports business 
generates revenue through TV rights, gate receipts, sponsorship and 
merchandise. Students identify and critically explore the relationship between 
sports business and governing bodies, pressure groups and government 
agencies.   

Module team/ author/ 
coordinator(s)  

Simon McEnnis (key contact)/  
Dr. Thomas Carter/Dr. Marc Keech  

School  School of Sport and Service Management (SaSM)  
Site/ campus where 
delivered  

Eastbourne  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc Sport Business Management  Mandatory  
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MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  The aims of this module are to:  
• Enable students to understand the complex and interdependent 

financial models for sport business management and the wider 
considerations such as networked stakeholder relationships and 
legal, regulatory and ethical frameworks  

• Identify existing sport business management practices and 

synthesise how these can be evolved and developed in forward-

thinking ways that promote a sustainable future for the business of 

sport  

Learning outcomes  On successful completion of this module students will be able to: 1) 
Synthesise how existing sport business management models of 
revenue and expenditure can be evolved and developed in ways 
that promote a sustainable future for the business of sport;  
2) Critically evaluate how sport business interacts with wider 

sports stakeholders and how these relationships can be 
improved further;  

3) Demonstrate a critical understanding of how sport business 

management can successfully incorporate legal, ethical and 

regulatory frameworks into its operations  

Content  • Strategic sport business management  
• Theorising strategic sport business management;  
• Management practices in sport business – structure, 

culture, change, leadership and effectiveness;  
• Strategy, planning, leadership and review in sports 

economics;  
• Revenue and expenditure;  
• The role of the State and (non-) governmental 

organisations;   
• The relationship between sport business and sport 

governance  
• Media rights and revenues;  
• Law and regulation in strategic sport business 

management;  
• Strategy and politics in sport business sponsorship;  
• Ownership – franchises, clubs, people;  
• Strategic sport business management in local 

communities;  
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Learning support  Books:  
  
Beech, J. & Chadwick, S. (Eds.) (2013) The Business of Sport Management 

(2nd edition), London: Pearson.  

  
Downward, P., Dawson, A. & Dejonghe, T. (2009) The Economics of 

Sports: Theory, Evidence and Policy, London: Butterworth-Heinemann.  
   
Gratton, C., Liu, D., Ramchandani, G. & Wilson, D. (2012) The Global 

Economics of Sport, Abingdon: Routledge.  
  
Hoye, R. & Cuskelly, G. (2007) Sport Governance, London: Butterworth-
Heinemann.  
  
Masterman, G. (2014) Strategic sports event management (3rd edition), 

London: Routledge.  
  

 Pedersen, P., Parks, J.B., Quarterman, J. & Thibault, L. (2011)  
Contemporary Sport Management (4th ed.) Champaign, Illinois: Human 

Kinetics.  
  
Robinson, L., Chelladurai, P., Bodet, G. & Downward, P. (Eds.) (2011) 
Routledge Handbook of Sport Management, London: Routledge.   
  
Trenberth, L. & Hassan, D. (2012) Managing sport business: An 

introduction, London: Routledge.  
   
Westerbeek, H. & Smith, A. (2005) Business Leadership and the Lessons 

from Sport, Basingstoke: Palgrave Macmillan.  
  
Journals:  
Journal of Sport Management  
Journal of Sport Administration and Supervision  
Sport, Business and Management: An International Journal  
  

  

Teaching and learning activities   

Details of teaching and 
learning activities  

Contact Time:  
Seminars  
Tutor-led discussion and workshops  
Student-led presentations  
  
Non-Contact time:   
Guided and independent reading  
Case study research  
Assessment preparation  

 

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

Lectures, workshops, student presentations, group 
discussions, ICT workshop, tutorials   

30  
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GUIDED INDEPENDENT  
STUDY  
  

Guided independent study, preparation for lectures 
and workshops,  

170  

  

PLACEMENT  
  

    

TOTAL STUDY HOURS  200  

  

Assessment tasks  

Details of assessment on 
this module  

  
Task 1: A critically written sport business strategic plan for future revenue 
growth and development using a case study (Total 5,000 words) (LO 1,2, 3) 
(100%)  
  
Referral task:  

1. Reworking of original task  
Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  
component 
is  

pass/fail)  
WRITTEN       

    

  

COURSEWORK  
  

Report  100  

  

PRACTICAL  
  

    

  

  

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to Academic Services for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Daniel Plumley  Sheffield Hallam University  01/10/2016  31/12/2020  

  

QUALITY ASSURANCE     

Date of first approval  
Only complete where this is 
not the first version  

N/A     

Date of last revision  
Only complete where this is 
not the first version  

N/A     

Date of approval for this 
version  

January 2015     

Date this version first 
taught (implementation)  

September 2015     

Version number  1.1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

N/A     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  CONSULTANCY  

Module code  SM712  
Credit value  20  
Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  
Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  
Mode of delivery  Taught  X  Distance    Placement    Online    

    
  

Other    

Pattern of delivery  

  

Weekly    Block    Other  3 hour sessions, normally 
over a period of at least 
10 weeks. Alternative 
delivery where applicable 
is by intensive workshops 
normally over 2 blocks of 
3 days each or 3 blocks of 
2 days each.  Additionally 
blended online delivery 
may be utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2    Throughout year    
Other  Modules are of one semester duration scheduled according to 

location and student cohorts  
Brief description of module 
content and/ or aims  
Overview (max 80 words)  

This module aims to develop a critical awareness of the practical aspects of 
applied commercial consultancy. In a very practical way we will reflect upon 
applied methods to gather data and examples of consultancy  
projects funded by international organizations such as the World Bank, the UN 
and the EU as well as other smaller projects, in the field of tourism, hospitality, 
sport and events.  The module will also touch on issues such as: ethics in 
consultancy practice; cultural sensitiveness; capacity building; participation and 
community development; myths of consultancy and field methods and 
practices.  

Module team/ author/ 
coordinator(s)  

Professor Marina Novelli  

School  Sport and Service Management  
Site/ campus where 
delivered  

Eastbourne / Wittenborg  

Course(s) for which module is appropriate and status on that course  
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Course  Status (mandatory/ compulsory/ 
optional)  

MSc Tourism and International Development  Compulsory  
MA Sport and International Development  Optional  
MSc International Tourism Management  Optional  
MSc International Hospitality Management  Optional  

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
  

• Deal with the complexities, lacunae, ethics and contradictions 

associated with the business consulting process.  
• Independently evaluate alternative entrepreneurial approaches for a 

consulting project and accept a high level of responsibility in the 
achievement of the project  

  

Learning outcomes  Upon successful completion of this module students will be able to:  
  

1. Elaborate, synthesize and present complex concepts, ideas and 
propositions to a professional audience   

2. Demonstrate ability to apply current trends in tourism, sport and 
hospitality consulting process  

3. Undertake primary and secondary research   
4. Demonstrate understanding of the tourism and hospitality 

consulting process  
5. Demonstrate professionalism in the formulation of consultancy 

projects  

Content  • The module has two parts, the first, general issues of consultancy and 
the second with the more specialist requirements of three common 
types of business consultancy.  

• The uses of consultants - politics of consultancy - why consultants are 
called in.    

• The bidding process- being entrepreneurial, writing the brief, the 
clients and consultants perspectives.  Business plan development, 
assessment and effective time management. Issues of consultancy 
management. Negotiating deadlines and format of final results e.g. 
types of survey, project management, quality of materials in a built 
project.  Writing a competitive tender and business plan.  

• Consultancy simulation. Role and client relations during the project.  
Legal issues, confidentiality and dealing with enquiries during contract 
period and after.  Record keeping.  Ethical issues.  

• Selected financial methodologies and forecasting methods appropriate 

for consultancy.   
• Intellectual content - e.g. monitoring the project to ensure that 

arguments have clarity and internal logic, that concepts are clearly 
grasped and presented.  

• Product design and development consultancy.   
• Writing and implementing a marketing plan.  
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Learning support  Biswas, S. (2002) Management consulting. A guide to the industry (2nd 
Edition). New York: Wiley.  
  
Burtonshaw-Gunn, S. (2010) Essential Tools for Management Consulting: 

Tools, Models and Approaches for Clients and Consultants. Chichester: 
John Wiley & Sons Ltd.  
  
Cope, M. (2010) The Seven C’s of Consulting. (3rd Edition) FT Press.  
  
Czerniawksa, F. and May, P. (2004) Management Consulting in Practice. 
London: Kogan-Page.  
  
Lambert, T. (1997) High income consulting: how to build and market your 

professional practice. London: Brealey.  
  
Lewin, M. (1997) Consultant Survival Guide. Chichester: Wiley.  
  
Newton, R. (2010) The Management Consultant, Mastering the Art of 

Consultancy. Harlow: Pearson Education Limited.  

   
Weiss, A. (2016).  Million Dollar Consulting: the Professional’s Guide to 

Growing a Practice. (5th Edition) London: McGraw-Hill.   

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of lectures, seminars, interactive workshops and 
student-led presentations.  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30  

  
GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170  

  

PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

N/A  

TOTAL STUDY HOURS  200  

  

Assessment tasks  
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Details of assessment on 
this module  

Task One (80%)  
Individual consultancy proposal (3,500 words) (Learning Outcomes 2, 3, 4, 5)  
  
Task Two (20%)   
Group presentation (3 to 5 students) of a consultancy brief, 20 minutes 
presentation plus 5 minutes QA session (Learning Outcome 1)  
  
Individual marks may be awarded based on an individual’s qualitative and/or 
quantitative contribution to achieving the assignment learning outcomes. 
Students will be informed of the grounds on which individual marks are 
awarded by the module team.  
  
Referral Task/s:  
  
Task One  
Re-work of original submission  
  
Task Two  
Re-work of original task   
  

Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  
component 
is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  
COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

80%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

20%  

 

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

 

Refer to University for guidance in completing the following sections  

External examiners  
  

   

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Fiona Jordan  University if the West of England  01/01/2015  31/12/2019  

  

QUALITY ASSURANCE     

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Date this version first 
taught (implementation)  

     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  
Module title  SPORT IN THE GLOBAL MARKETPLACE  

Module code  SM718  
Credit value  20  
Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  
    
  

Taught  X  Distance    Placement    Online    
Other    

Pattern of delivery  

  

Weekly  X  Block  X  Other  3 hour sessions, normally 
over a period of at least 
10 weeks. Alternative 
delivery where applicable 
is by intensive workshops 
normally over 2 blocks of 
3 days each.   
Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2  X  Throughout year    
Other    

Brief description of module 
content and/ or aims  
Overview (max 80 words)  

This module explores the global and business related forces which affect sport, 
focusing particularly on the trans, inter- and intra-national  
organisational relationships and dynamics which affect its management  
  

Module team/ author/ 
coordinator(s)  

Professor John Nauright (key contact) Dr. 
Marc Keech  

School  School of Sport and Service Management (SaSM)  
Site/ campus where 
delivered  

Eastbourne  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc Sport Business Management  Compulsory  
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MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  The aims of this module are to:  
  

• Critically engage students with contemporary issues in the ongoing 

development of global sport business management;  
• Identify current sport business practices which shape the 

contemporary issues and critically analyse their impact on wider 
global processes.  

  

Learning outcomes  On successful completion of this module students will be able to:  
  

1. Comprehensively and analytically discuss the significance of sport as 
an international social institution;  

2. Critically evaluate contemporary global issues associated with sport 

business management.  

Content  • Globalisation processes and sport business management;  
• Political economy of global sport;  
• Global markets for sport and the structure of global sport;  
• Global sport marketing across cultures;  
• Stakeholders in the global marketplace for sport: agents, actors, 

organisations, forces and conflicts, and outcomes;  
• Rights in sport – global, political, human, labour and slavery;  
• Non-governmental organisations and transnationalism in sport;  
• Corporate social responsibility;  
• Sport business and pressure groups;  
• New media and social movements;  

• Mega events – multisport, single sport, and legacies;  Sport 

tourism;  
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Learning support  Books:  
Ferrand, A. (2008) Marketing the Sports Organisation: Building Networks 

and Relationships, London: Routledge.  

  

Masterman, G. (2014) Strategic sports event management (3rd edition), 

London: Routledge.  

  

Palmer, C. (2013) Global Sports Policy, London: SAGE.  

  

Pedersen, P., Parks, J.B., Quarterman, J. & Thibault, L. (2011)  
Contemporary Sport Management (4th ed.), Champaign, Illinois: Human 

Kinetics.  

  

Robinson, L., Chelladurai, P., Bodet, G. & Downward, P. (Eds.) (2011) 
Routledge Handbook of Sport Management, London: Routledge.   

  

Sage, G. (2010) Globalizing Sport: How Organizations, Corporations, 

Media, and Politics are Changing Sports, Boulder: Paradigm.  

  

Shilbury, D., Westerbeek, H., Quick, S. & Funk, D. (2009) Strategic Sport 

Marketing (3rd Edition), New South Wales, Australia: Allen and Unwin.  

  
Westerbeek, H. and Smith, A. (2003) Sport in the Global Marketplace, 
Basingstoke: Palgrave.  

  
Journals:  
Journal of Sport Management  
International Journal of Sport Policy and Politics  
Sport, Business and Management: An International Journal  
Sport Management Review  

  

  

  

 

Teaching and learning activities   

Details of teaching and 
learning activities  

Contact Time:  
Seminars  
Tutor-led discussion and workshops  
  
Non-Contact time:   
Guided and independent reading  
Case study research  
Assessment preparation  

 

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  
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SCHEDULED  
  

Lectures, workshops, student presentations, group 
discussions, ICT workshop, tutorials   

30  

  

GUIDED INDEPENDENT  
STUDY  
  

Guided independent study, preparation for lectures 
and workshops,  

170  

  

PLACEMENT  
  

    

TOTAL STUDY HOURS  200  

  

Assessment tasks  

Details of assessment on 
this module  

Task 1: (LO 1, 2) (100%)  
Written essay (5,000 words) critiquing contemporary issues in global sport 
which then focuses on a specific case study.  
  
Referral task:  
Reworking of original task  

Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  
component 
is  

pass/fail)  
WRITTEN   
  

    

  

COURSEWORK  
  

Essay  100  

  

PRACTICAL  
  

    

 

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to Academic Services for guidance in completing the following sections  

External examiners  
  

   

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Daniel Plumley  Sheffield Hallam University  1/10/16  31/12/2020  

QUALITY ASSURANCE  

Date of first approval    

Only complete where this is 
not the first version  

    

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

January 2015     

Version number  1.1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

N/A     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  
Module title  PROFESSIONAL-BASED LEARNING  

Module code  SM719  
Credit value  20  
Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  
    
  

Taught  X  Distance    Placement  X  Online    
Other    

Pattern of delivery  

  

Weekly    
  

Block    Other  
  

X  

Initial block input, 
followed by blended 
learning support 
throughout the module.  

When module is delivered  Semester 1    Semester 2    Throughout year  X  

Other    
Brief description of module 
content and/ or aims  
Overview (max 80 words)  

Utilising a blended approach to work/practice/volunteer-based learning, this 
module offers an opportunity to combine both theoretical business and 
management concepts with practical application. Proposing and developing a 
plan to improve performance, students gain insight into the workings/practice 
of organisations relevant to their field of study. The suggested improvements 
will be both theoretically underpinned and practically supported.  In addition to 
enhanced personal performance, knowledge and improve existing cognitive 
skills (their being), students will develop existing and gain new employability 
skills (their doing).   

Module team/ author/ 
coordinator(s)  

Adam Jones   

School  School of Sport and Service Management  
Site/ campus where 
delivered  

Eastbourne / Wittenborg   
  
  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Event Management  Compulsory  

MSc International Hospitality Management  Compulsory  
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MSc International Tourism Management  Compulsory  
MSc Tourism and International Development  Compulsory  
MA Sport and International Development  Compulsory  

 

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims   This module aims to:  

• Enable students to develop autonomous working practices and 
problem solving cognitive skills  

• Practical application and critical awareness of operational 

developments in an organisational based context  
• Evaluative skills of personal professional and employability 

development whilst identifying areas for improvement.  
  

Learning outcomes  On successful completion of the module the student will be able to:  
  
1. Take initiative in planning, decision-making and accessing relevant 

support, whilst accepting accountability for outcomes  
2. Undertake a substantial investigation to address an area for 

development of work/practice, supported with appropriate 
methodological approaches   

3. Propose, develop and plan an improvement with quantifiable 
performance benefits for an agreed aspect of your work/practice 
organisation   

4. Demonstrate a critical awareness of their personal ethical and 

professional employability with identified areas for future development  

Content  The organisational context: the internal environment and the external 

competitive environment, (PESTLE and other relevant models) encouraging 

and harnessing innovation, creativity and business performance.   

Business and management improvement theories  
Practical research, search & selection  
Professional skills  
Action Learning   
Self-directed learning skills  
Identification and problem-solving  
Project management  
Reflective practice  
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Learning support  Books:  
  
Birkinshaw, J, and Mark, K, (2015) Key MBA Models, The 60+ models 

every manager and business student needs to know, Harlow: FT 
Publishing  
  
Boud, D. (1995) Enhancing Learning Through Self-Assessment, New  
York: Routledge   
  
Brooks, S., Burnie, S., Jarvis, J., Johns, C., and Lee, S. (2013) Becoming a 

reflective practitioner, Chichester: Wiley Blackwell.   
  
Costley, C., Garnett, J., and Workman B. (2009) Work based learning, 

journeys to the Core of Higher Education, London: Middlesex University 
Press   
  
Hardacre, K,. and Workman, B. (2010) Planning and Reviewing Work 

Based Learning; A practical guide, Oxford: Library Publishing   
  
Illeris, K. (2009) Contemporary Theories in OF Learning: Learning 

Theorists… in their Own Words, Abingdon: Routledge.   

  

 Moon, J.A. (2004) A handbook of reflective and experiential learning: 

Theory and practice, London: Routledge.   
  
Moon, J.A. (2006) Learning journals: A handbook for reflective practice 

and professional development, (2nd Edition), London: Routledge.   

  
Pedler M. & Burgoyne P. (2013) A Manager’s Guide to Self  
Development, (6th Edition), London: McGraw-Hill   

     
Prospects www.prospects.ac.uk  
  
Student Folio https://folio.brighton.ac.uk  
  
Williams, K., Spiro, J., and Wooliams, M. (2012) Reflective writing, 
Basingstoke: Palgrave Macmillan.   
  
Official company relevant web sites  
Industry etrade magazines and ejournals, relevant to their sector   

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of seminars, interactive workshops and tutorials.  
An academic tutor and industry mentor will support students.  All students 
are required to complete professional based learning in order to meet the 
learning objectives.  Such activities may include work, volunteering, 
professional practice, and consultancy, engaging with local community or 
University partnership.  

http://www.prospects.ac.uk/
http://www.prospects.ac.uk/
https://folio.brighton.ac.uk/
https://folio.brighton.ac.uk/
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Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  
  

30  
  
  
  

  
GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of assessment 
tasks, and revisions.  
  

20  

  
PLACEMENT  
  

The placement is a specific type of learning away from 

the University.  It includes work-based learning and 

study that occurs overseas.  

  

150  

TOTAL STUDY HOURS  200  

  

Assessment tasks   

Details of assessment on 
this module  

Task One (100%) Individual portfolio, composed of two parts:  
  
1. Work based project (4000 words or equivalent*) that integrates the 

projects actions, implementation & outcomes (that is the evidence of 
achievement) 80% (LO 1, 2 & 3)  

2. Critical commentary of project reflection and evaluation (1000 words) 
20% (LO 4)   
  

*Equivalent to 4000 words in addition to written format may take the form 
of the following for example;  

A 5 minute video  This could be to crowd fund, training, feedback (600 words 
equivalent)  
A 5 minute vlog to promote your idea or concept (600 word equivalent)  
A 3 page website to engage people with your idea/sell your product  

 (1000 word equivalent)  
  
A 1000 word blog to engage people with your idea (1000 word equivalent)  
  
Referral tasks:  
  
Re-work of original submission  
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Types of assessment task1  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  
component 
is  

pass/fail)  
WRITTEN   
  

Written exam   N/A  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

100%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment  

N/A  

 

EXAMINATION INFORMATION  

Area examination board   SaSM Joint Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Philip Gibson  Plymouth University  1/07/2016  31/12/2019  

 

QUALITY ASSURANCE     

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Date this version first 
taught (implementation)  

     

Version number  1     

                                                                  
1

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are 

included under the type of assessment most appropriate to the particular task.  
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Modules replaced  
Specify codes of modules for 
which this is a replacement  

N/A     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  MARKETING FOR TOURISM, HOSPITALITY AND EVENTS  

Module code  SM720  

Credit value  20 Credits  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  Taught     X  Distance    X  Placement     X  Online    X  

    
  

Other    

Pattern of delivery  

  

Weekly      Block      Other  X 3 hour sessions, 

normally over a period of 

at least 10 weeks. 

Alternative delivery 

where applicable is by 

intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1     Semester 2      Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

Marketing plays a key role not only in constructing and communicating the 
brand of a particular destination, tourism or hospitality business or an event, but 
also in achieving its competitive advantage. The aim of this module is thus to 
provide a theoretically underpinned understanding of effective approaches to 
strategic marketing through its exploration of key marketing theories and 
concepts, marketing strategies, branding and marketing semiotics and their role 
in creating successful integrated marketing communications in tourism, 
hospitality and events practice.  
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Module team/ author/ 
coordinator(s)  

Dr Tijana Rakić  

School  School of Sport and Service Management  

Site/ campus where 
delivered  

Eastbourne / Wittenborg   

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Tourism Management  compulsory  

MSc International Hospitality Management  compulsory  

MSc International Event Management  compulsory  

MSc Tourism and International Development   optional  

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
• Provide a theoretically underpinned understanding of the effective 

approaches to strategic marketing in tourism, hospitality and events 

practice, and   

• provide an understanding of the importance of strategic marketing, 

branding and marketing semiotics and their role in creating 

successful integrated marketing communications in a variety of 

local, national and international tourism, hospitality and events 

contexts  

Learning outcomes  
  

On successful completion of this module the student will be able to:  
1. critically appraise key marketing theories and concepts with a 

particular reference to the significance of strategic marketing in 

tourism, hospitality and/or events  

2. explore the role of branding in the creation of tourism, hospitality 

and events promotional materials  

3. critically examine a range of marketing communications strategies in 

tourism, hospitality and/or events practice  

4. evaluate the opportunities, challenges and constrains of tourism, 

hospitality and/or events marketing  
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Content  • Introduction to key marketing theories and concepts and the importance 

of strategic marketing in tourism, hospitality and events  

• Marketing tourism destinations and their attractions, festivals and events  

• Key trends and issues in hospitality and events marketing   
• Branding and image in tourism, hospitality and events  
• Marketing semiotics and the semiotics of promotional materials  
• Marketing research, planning and audits  
• Consumers and consumption in tourism, hospitality and events  
• Marketing communication tools and strategies: creating successful 

integrated marketing campaigns in tourism, hospitality and events   

• Popular media and digital marketing  
• Marketing and sustainability  

Learning support  Indicative Reading:  
Bowie, D. and Buttle, F. (2011) Hospitality Marketing: Principles and Practice. 

(2nd Ed). London: Elsevier.  
Briggs, S. (2001). Successful Tourism Marketing: A Practical Handbook. 

London: Kogan Page.  
Davidson, R., & Rogers, T. (2006). Marketing Destinations and Venues for 

Conferences, Conventions and Business Events. London: 
Elsevier.  

Drummond, G., & Ensor, J. (2005). An Introduction to Marketing Concepts. 
Oxford: Elsevier.  

Hudson, S. and Hudson, L. (2017) Marketing for Tourism, Hospitality & Events: 
A Global and Digital Approach. London: Sage.   

Hudson, S. (2007). Tourism and Hospitality Marketing: A Global 

Perspective. London: Sage.  
Jackson, N. (2013) Promoting and Marketing Events: theory and  

 practice. London: Routledge  
Kolb, B. M. (2006). Tourism Marketing for Cities and Towns: Using 

Branding and Events to Attract Tourists. Oxford: 
ButterworthHeinemann.  

Kotler, P., Bowen, J. T., & Mackens, J. C. (2005). Marketing for Hospitality 

and Tourism (4th, International ed.). Harlow: Pearson Education 
Limited.  

Long, P., & Robinson, M. (Eds.). (2004). Festivals and Tourism: Marketing, 

Management and Evaluation. Sunderland: Business Education 
Publishers Limited.  

McCabe, S. (2009). Marketing Communications in Tourism and 

Hospitality: Concepts, Strategies and Cases. London: 
Butterworth-Heinemann.  

Masterman, G. and Wood, E. H. (2011) Innovative Marketing 

Communications: strategies for the events industry. London: 
Routledge.  

Middleton, C., Fyall, A., Morgan, M and Ranchod, A. (2009). Marketing in 

Travel and Tourism, 4th Ed. Oxford: Butterworth-Heinemann.  
Morgan, N., Pritchard, A., & Pride, R. (Eds.). (2004). Destination Branding: 

Creating the Unique Destination Proposition. Oxford: 
Butterworth-Heinemann.  
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Morrison, A. M. (2013). Marketing and Managing Tourism Destinations. 

London: Routledge.  
Oswald. L. R. (2012) Marketing Semiotics: Signs, Staregies and Brand 

Value. Oxford: Oxford University Press.   
Pike, S. (2008). Destination Marketing: An Integrated Marketing 

Communication Approach. Oxford: Butterworth-Heinemann.  
Preston, C. A. (2012) Event Marketing: How to Successfully Promote 

Events, Festivals, Conventions and Expositions. New Jersey: 
Wiley.  

Tressider, R., & Hirst, C. (2012) Marketing in Food, Hospitality & Events: a 

critical approach. Oxford: Goodfellow Publishers.  
  
Key Websites: (accessed 8th Feb 2017)  
www.travelmole.com (for up to date travel and tourism information) 
http://www.eventmagazine.co.uk  (event magazine) www.world-
tourism.org (the official web site of the World Tourism  

Organisation)  
http://www.unwto.org (the official web site of the UNWTO)  
http://www.mintel.com/ (the official web site of MINTEL – a global 

consumer research website)  
  
Key Journals:  
Journal of Travel and Tourism Marketing  
Journal of Vacation Marketing  
International Journal of Event and Festival Management  
The Journal of Brand Management  
Journal of Marketing Communications  
Tourism Management  
Annals of Tourism Research  
Tourist Studies  
  

  

Teaching and learning activities  
 

Details of teaching and 
learning activities  

Contact Time:  
Lectures: 10 hours  
Tutor-led discussion and workshops: 20 hours  
  
Non-Contact time:   
Guided and independent reading: 110 hours  
Assessment research and preparation: 60 hours  

 

Allocation of study hours (indicative)  Study hours  

Where 10 credits = 100 learning hours   

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 

30 hours  

http://www.ingentaconnect.com/content/pal/bm;jsessionid=12vbx38drij6y.victoria
http://www.ingentaconnect.com/content/pal/bm;jsessionid=12vbx38drij6y.victoria
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workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions. Guided independent 
study will typically be derived as the number of hours 
remaining after taking into account hours spent in 
placements and scheduled learning and teaching 
activities.  

170 hours  

  

PLACEMENT  
  

The placement is a specific type of learning away from 
the University, (normally including word-based 
learning) that is not a year abroad.  

n/a  

TOTAL STUDY HOURS  200 hours  

  

Assessment tasks  

Details of assessment on 
this module  

Task 1 100%  
An individual 4,000 word marketing report focusing on a destination, 

tourism/hospitality business or an event of student’s own choice (LOs 1-4)  

  
Referral Task:  
Reworking of original task.  

  
All tasks marked on percentage basis.   

Types of assessment task9  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam     n/a  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

   100%  

                                                                  
9

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are included under the type 

of assessment most appropriate to the particular task.  
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PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

    n/a  

 

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Emma Wood  Reader, Leeds Beckett University   01/10/2013    31/12/2017  

Dr Fiona Jordan  Associate Dean, University of the 
West of England  

Jan 2015  31/12/2019  

  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

n/a      

Available as free-standing module?  Yes  x  No     
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MODULE DETAILS  

Module title  STRATEGIC BUSINESS  

Module code  SM721  

Credit value  20  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

None  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

None  

Module delivery  

Mode of delivery  Taught  X  Distance    Placement    Online    

    
  

Other    

Pattern of delivery  

  

Weekly    Block    Other  3 hour sessions, normally 

over a period of at least 

10 weeks. Alternative 

delivery where applicable 

is by intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

 This module develops student’s conceptualisation and critical thinking of four 
key aspects: strategic finance, strategic human resources, new technologies 
and strategic capabilities. Through researching and analysing the external and 
internal business environments that effect contemporary organisations on a 
daily basis, students evaluate what makes a business successful in an ever-
competitive environment. Recommendations for future strategic development 
provide the opportunity for synthesis of key business strategic concepts in an 
applied way.  
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Module team/ author/ 
coordinator(s)  

Angela Maguire  

School  School of Sport and Service Management  

Site/ campus where 
delivered  

Eastbourne / Wittenborg  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Event Management  Optional  

MSc International Hospitality Management  Optional  

MSc International Tourism Management  Optional  

MSc Tourism and International Development  Optional  

    

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  
• Develop the ability to undertake a substantial investigation of 

influencing factors for a range of businesses that operate in a 

complex and changing environment.  

• Utilise contemporary approaches, underpinned by business theory 

and management models, to critically review strategic business 

development.  

Learning outcomes  On successful completion of the module the student will be able to:  
  
1. Demonstrate an understanding of commercial strategy, with 

consideration to company corporate and financial structures.  
2. Develop critical responses and ideas in order to maximise the valuable 

role of people and technology within an organisation.  
3. Undertake analysis of complex contemporary information.  
4. Synthesis of strategic concepts into capabilities, incorporating ethical and 

risk dimensions.  
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Content  • Financial Strategy – broaden understanding of revenue management and 
finance, looking at the bigger picture, prioritizing and decision-making.  
Allocation, monitoring & control of resources.  Capital structure, financial 
risks.  Maintaining commerciality, legal matters.  

• Human Resources Strategy – Contemporary concepts of HR Strategy and 
Organisational Culture with reference to strategic issues of high 
commitment and high performance of a systematically recruited, trained 
and developed workforce.  

• Digital business and new technologies – approaches and impact of 
innovation, contracts.  Data and benchmarking, qualitative and 
quantitative analysis and measurement.  

• Strategic Capabilities – Supply/Value chain, sustainability, resilience, risk, 

crises management, quality, ethics, corporate responsibility, leadership.  

Learning support  Atrill, P (2014) Financial Management for Decision Makers (7th Edition)  
New Jersey: Pearson  
  
Beardwell, I., Holden, L. and Claydon, T. (2014) Human Resource 

Management: A Contemporary approach (7th Edition), Wokingham:  
Pitman  
  
Director, S. (2013) Financial Analysis for HR Managers: Tools for  
Linking HR Strategy to Business Strategy, New Jersey: Pearson  
Education  
  
Go, F. M., and Pine, R. (1995) Globalization Strategy in the Hotel Industry, 

Abingdon: Routledge  
  
Boella, M, Goss Turner, S (2013) Human Resources Management in the 

Hospitality industry: a guide to best practice, Oxon: Routledge   
  
Grant, R. (2016) Contemporary Strategy Analysis (9th Edition), Chichester: 
Wiley   
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Johnson, G., Whittington, R., and Scholes, K. (2014) Exploring Strategy (10th 
edition), Harlow: Prentice Hall   

  
Mello, J.A. (2015) Strategic Management of Human Resources (4th  
Edition), USA: South-Western Cengage Learning  
  
Porter, M.E. (2008) ‘The Five Competitive Forces That Shape Strategy’, 

Boston: Harvard Business Review. 86(1):78-93   

  
Thompson, J. Scott, J. and Martin, F. (2014) Strategic Management, 
awareness and Change (7th Edition) Harlow: Prentice Hall  

  
Tribe, J. (2010) Strategy for Tourism, Oxford: Goodfellow Publishers  
  
Volberda, H.W., Morgan, R.E., Reinmoeller P., Hitt, M.A., Ireland, R.D., and 
Hoskisson, R.E. (2011) Strategic Management: Competitiveness and 

Globalisation (Concepts only), USA: South-Western Cengage Learning  
  
JOURNALS:  
  
Harvard Business Review   
Management Today   
McKinsey Quarterly   

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of lectures, seminars, interactive workshops  
and student-led presentations which will include an element of  
Formative assessment  
Contact time   
Lecturer: 10 hours  
Workshop and tutor-led discussion 20 hour  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30 hours  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170 hours  
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PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

n/a  

TOTAL STUDY HOURS  200 hours  

  

Assessment tasks  
 

Details of assessment on 
this module  

Task One: 100% (Learning outcomes 1,2,3 & 4)  
A report to identify and critically analyse key strategic components of;  
Finance, Human Resources, Digital Business and Strategic capabilities, for an 

international service sector organisation, with recommendations for future 

strategic development. 4000 words  

  
Referral Task:  
Re-work original submission  

Types of assessment task10  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam  n/a  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

100%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

n/a  

  

  

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

                                                                  
10

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are included under the type 

of assessment most appropriate to the particular task.  
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External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr Philip Gibson  Plymouth University  1/7/206  31/12/2019  

        

        

  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

     

Date of last revision  
Only complete where this is 
not the first version  

     

Date of approval for this 
version  

April 2017     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  CRITICAL PERSPECTIVES IN TOURISM MANAGEMENT  

Module code  TT713  

Credit value  20  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

  
NONE  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

  
NONE  

Module delivery  

Mode of delivery  

    
  

Taught  X  Distance    Placement    Online    

Other    

Pattern of delivery  

  

Weekly  X  Block  X  Other  3 hour sessions, normally 

over a period of at least 

10 weeks. Alternative 

delivery where applicable 

is by intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 

content and/ or aims  

Overview (max 80 words)  

This module aims to provide students with a broad yet critical  
understanding of the dynamic, complex and challenging forces that shape 
international tourism management. Through a wide range of case studies, 
students will learn how to critically assess the implications of such forces, and 
identify and highlight potential consumer, market and industry trends.  

Module team/ author/ 
coordinator(s)  

Dr Catherine Palmer – module leader  Dr Jo-
Anne Lester  

School  Sport and Service Management  
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Site/ campus where 
delivered  

Eastbourne / Wittenborg  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Tourism Management  Compulsory  

    

    

    

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  The module aims to:  

1. Develop an advanced critical understanding of the nature and 

function of international tourism in the context of relevant 

theoretical and empirical debates.   

2. Critically examine the dynamic and complex forces that influence 

and shape the management of international tourism.  

Learning outcomes  On successful completion of the module the student will be able to:  
  

1. Critically evaluate the web of interrelationships that influence, 
support and challenge an aspect of international tourism 
management.  

2. Synthesise key concepts and theories relating to an aspect of 
international tourism management.  

3. Critically analyse the complex and challenging forces that shape 
international tourism management.  

4. Coherently present and communicate a range of complex 
arguments.  
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Content  The module will address:  

1. The purpose and function of International tourism; definitional 

challenges and debates; supply and demand factors; mediating the 

tourist experience.  

2. The role of theory for understanding the global, regional and local 

context within which international tourism operates.  

3. The social, cultural, economic and political forces shaping the 

development and management of international tourism.  

4. Drivers, trends and impacts influencing destinations and people: e.g. 

migration; sustainability; climate change; gender equality; tourist 

behaviour; niche tourism products etc.  

5. Tourism, conflict and contested space; tourism as a force for positive 

and negative change.  

6. Managing tourism in a complex environment.  

Learning support  Cooper, C. P., and Hall, C. M. (2016) Contemporary Tourism: An 

International Approach, (3rd Edition). Oxford: Goodfellow.  
Deery, M., Jago, L. and Fredline,L. (2012) ‘’Rethinking social impacts of 

tourism research: A new research agenda’’, Tourism Management, 33, 
pp. 64-73.  

Duval, D. (2007) Tourism and transport: Modes, networks and flows, 
Clevedon: Channel View Publications.  

Ghmire, K. (Ed.) (2001) The native tourist: Mass tourism within developing 

countries, London: Earthscan.  
Gössling, S., Weaver, D.B. & Hall, C.M. (eds) (2012) Sustainable  
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 Tourism Futures: Perspectives on Systems, Restructuring and 
Innovations, Abingdon: Routledge.  

Hall, C.M., Amelung, B. Cohen, S. Eijgelaar, E. Gössling, S. Higham, J. 

Leemans, R. Peeters, P. Ram Y. & Scott D. (2015) ‘’On climate change 

skepticism and denial in tourism’’, Journal of Sustainable Tourism, 23, 

pp. 4-25.  
Lester, J. and Scarles, C. (Eds.) (2013) Mediating the Tourist Experience: 

From Brochures to Virtual Encounters, Aldershot: Ashgate/Gower.  
Moutinho, L. (Ed.) (2011) Strategic Management in Tourism (2nd Edition), 

Wallingford: CABI.  
Novelli, M. (Ed.) (2005) Niche Tourism: contemporary issues, trends and 

cases, Oxford: Elsevier.  
Palmer, C. (2014) ‘’Afterword: The Experience of ‘Matter out of Place’’, in 

Andrews, H. (Ed.), Tourism and Violence, Farnham:  
Ashgate/Gower, pp. 233-242.  

Palmer, C.  (2004) ‘’Golf tourism and the developing world:  exploring the 
Issues’’ in Ritchie, B. and Adair, D. (Eds.), Sports Tourism: 

Interrelationships, Impacts and Issues, Clevedon: Channel View 
Publications, pp.117-134.  

Sharpley, R. (2009) Tourism and the Environment: Beyond Sustainability? 

London: Earthscan.  
Speakman, M. and Sharpley, R. (2012) ‘’A chaos theory perspective on 

destination crisis management. Evidence from Mexico’’, Journal of 

Destination marketing and Management, 1, pp. 67-77.  
  

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of interactive workshop sessions as 
appropriate to the specific topic and to the site / campus where the 
module is to be delivered (30 hours).  These sessions can include 
lectures and student-lead activities.  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

30  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

170  
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PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

N/A  

TOTAL STUDY HOURS  200  

  

Assessment tasks  
 

Details of assessment on 
this module  

Task One  (LOs 1, 2, 3 & 4)  
  
Part A (30%) Develop and lead a seminar session on a topic chosen from a 
tutor prepared list in groups 2-4  (30 minutes verbal presentation and 
activity).    
  
Part B: (70%) Individual written essay on the same topic - 3000 words   
  
Both assignments are to be marked on a percentage basis, and individuals 
within a group for part A may be awarded different marks in  

 relation to their efforts and contributions to attaining the LOs and with 
respect to the grading descriptors.  
  
Referral    
Resubmit original written essay – 3,000 words – together with a 1000 word 
statement on reflection of learning achieved from leading the seminar.  

Types of assessment task11  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

70%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

30%  

  

EXAMINATION INFORMATION  

                                                                  
11

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are included under the type 

of assessment most appropriate to the particular task.  
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Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr. Fiona Jordan  University of The West of England  January 2015  31/12/2019  

        

        

  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

9th June 2009     

Date of last revision  
Only complete where this is 
not the first version  

July 2016     

Date of approval for this 
version  

April 2017     

Version number  6     

Modules replaced  
Specify codes of modules 
for which this is a 
replacement  

N/A     

Available as free-standing module?  Yes    No  X  
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MODULE DETAILS  

Module title  DESTINATION MANAGEMENT AND PLANNING   

Module code  TT790  

Credit value  20  

Level  
Mark the box to the right of the 
appropriate level with an ‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    
  Level 0 (for modules at 

foundation level)  
    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

NONE  

Co-requisite modules Specify 
in terms of module codes or 
equivalent  

NONE  

Module delivery  

Mode of delivery  

    

Taught  X  Distance    Placement    Online    
Other    

  
Pattern of delivery  Weekly    Block    Other  3 hour sessions, normally 

over a period of at least 

10 weeks. Alternative 

delivery where applicable 

is by intensive workshops 

normally over 2 blocks of 

3 days each.   

Additionally blended 
online delivery may be 
utilised where 
appropriate.  

  
When module is delivered  Semester 1    Semester 2    Throughout year    

Other  Module is of one semester duration scheduled according to 
location and student cohorts  

Brief description of module 
content and/ or aims 
Overview (max 80 words)  

This module explores the underlying principles and key characteristics of 
destination management and planning. It will introduce students to the 
complexities of developing and coordinating all aspects of a destination that 
contribute to the visitor economy, taking account of the needs of visitors, local 
residents, businesses and the environment. It also offers students an 
opportunity to develop a detailed and critical awareness of the theoretical and 
empirical issues, which underpin sustainable destination management and 
planning.  
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Module team/ author/ 
coordinator(s)  

Dr Clare Weeden  

School  Sport and Service Management  

Site/ campus where 
delivered  

Eastbourne  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Tourism Management  Compulsory  

MSc International Event Management  Optional  

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  This module aims to:  

  
1. Develop a critical understanding of the key concepts and debates 

underpinning the social, economic and environmental dimensions 
of sustainable destination management and planning, in terms of 
supply and demand factors.  

2. Develop a critical understanding of the complex characteristics of 
destination management and planning.  

3. Develop a critical awareness of the significance of   marketing, 
brand identity, and distinctive image, for sustainable destination 
management and planning  

  

Learning outcomes  On successful completion of the module the student will be able to:  

  
1. Critically evaluate and synthesise key concepts and debates 

underpinning the relationship between destination management 
and planning.  

2. Demonstrate a critical understanding of the visitor economy, and its 
key components  

3. Critically analyse the complexities of destination planning for 
effective resource management  

4. Develop a critical approach to analysing a tourist destination  
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Content  The module will address:  
1. Key theories and debates in destination management and planning.    

2. Policy and planning for development  

3. The visitor economy   

4. Transportation, planning and the environment   

5. Developing accessible destinations  

6. Stakeholder management   

7. Managing and monitoring impacts  

8. Urban regeneration and tourism development  

9. Crisis and disaster management  

10. Wellbeing  and health  

Learning support  Cavicchi, A. (2014) Food and Wine Events in Europe: A Stakeholder 

Approach. London: Routledge.   
Cooper, C.P., and Hall, C.M. (2016) Contemporary Tourism: An 

International Approach. Oxford: Goodfellow Publishers.  
Darcy, S., Buhalis, D., and Ambrose, I. (2012) Best Practice in Accessible 

Tourism: Inclusion, Disability, Ageing Population and Tourism. 

Bristol: Channel View.  
Davidson, R. and Rogers, T. (2015) Marketing Destinations and Venues for 

Conferences, Conventions and Business Events. London: 
Routledge.  

Hall, C.M. and Page, S. (2014) The Geography of Tourism and 

Recreation: Environment, Place and Space. New York: Routledge.  
Inkson, C. and Minnaert, L. (2012) Tourism Management: An  

 Introduction. Los Angeles: Sage.  
Morrison, A.M. (2013) Marketing and Managing Tourism Destinations. 

London: Routledge.  
Mowforth, M. and Munt, I. (2016) Tourism and Sustainability:  

Development, Globalisation and New Tourism in the Third World. 

Abingdon, Oxon: Routledge.  
Page, S. (2009) Transport and Tourism: global Perspectives.  Harlow: 

Pearson Education.   
Saayman, M., Gursoy, D., and Sotiriadis, M. (Eds.) (2015) Collaboration in 

Tourism Businesses and Destinations: A Handbook. Bingley: 
Emerald.  

Travis, A.S. (2015) Planning for Tourism, Leisure and Sustainability:  
International Case Studies. Wallingford: CABI.  

Weaver, D.B. and Lawton, L.  (2014) Tourism Management, (3rd ed.).  
Milton, Queensland: Wiley.  

  

Teaching and learning activities  

Details of teaching and 
learning activities  

Delivered through a range of interactive workshop sessions as appropriate to 
the specific topic (30 hours).  These sessions can include lectures and 
student-lead activities.  
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Allocation of study hours (indicative) Where 
10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students can 
expect to spend in scheduled teaching activities including 
lectures, seminars, tutorials, project supervision, 
demonstrations, practical classes and workshops, 
supervised time in workshops/ studios, fieldwork, and 
external visits.  

30  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided independent 
study which includes wider reading/ practice, follow-up 
work, the completion of assessment tasks, and revisions.  

170  

  

PLACEMENT  
  

The placement is a specific type of learning away from the 
University.  It includes work-based learning and study that 
occurs overseas.  

NA  

TOTAL STUDY HOURS  200  

  

Assessment tasks  
 

Details of assessment on 
this module  

Task One 40% (LOs 2, 3 and 4)  
  
Presentation, lasting 30 to 40 minutes, in groups of 2 to 3 students analysing 
a tourist destination (word count equivalent per student 1,500 to 2,000)  
  
The group assignment to be marked on a percentage basis, and individuals 
within a group may be awarded different marks in relation to their efforts and 
contributions to attaining the LOs and with respect to the grading 
descriptors.  
  
Task Two (60%) (LO 1)  
Individual essay on destination planning and management 2,500 words.  
  

 Referral  (LOs 1,2,3,4)  
  
Task One (40%): Alternative individual assessment:  Submit an individual 
report that analyses a tourist destination. Maximum 2,500 words.  
  
Task Two (60%): Re-work original submission  
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Types of assessment task12  
Indicative list of summative assessment tasks which lead to the award of credit or which are 
required for progression.    

% weighting  
(or indicate if  
component is 
pass/fail)  

WRITTEN   
  

Written exam  NA  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, portfolio, 
project output, set exercise  

60%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

40%  

  

  

EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

External examiners  
  

   

Name  Position and institution  Date appointed  Date tenure 
ends  

Dr. Fiona Jordan  University of The West of England  January 2015  31/12/2019  

        

  

QUALITY ASSURANCE     

Date of first approval Only 
complete where this is not 
the first version  

     

Date of last revision  
Only complete where this is not 
the first version  

     

                                                                  
12

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are included under the 

type of assessment most appropriate to the particular task.  
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Date of approval for this 
version  

April 2017     

Version number  1     

Modules replaced  
Specify codes of modules for 
which this is a replacement  

     

Available as free-standing module?  Yes  X  No    
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MODULE DETAILS  

Module title  FINAL PROJECT  

Module code  SM708  

Credit value  60  

Level  
Mark the box to the right of 
the appropriate level with an 
‘X’  

Level 4    Level 5    Level 6    Level 7  X  Level 8    

Level 0 (for modules at foundation 
level)  

    

Entry criteria for registration on this module  

Pre-requisites  
Specify in terms of module 
codes or equivalent  

NONE  

Co-requisite modules  
Specify in terms of module 
codes or equivalent  

NONE  

Module delivery  

Mode of delivery  

    
  

Taught  X  Distance    Placement    Online    

Other    

Pattern of delivery  
  

Weekly    Block  X  Other    

When module is delivered  Semester 1    Semester 2    Throughout year  X  

Other    
Brief description of module 

content and/ or aims  

Overview (max 80 words)  

This module enables students to use the skills and interests developed 
throughout their course to design and carry out an independent research 
project on a topic relevant to their programme of study. The module will further 
develop their critical thinking and understanding of research methodologies 
and techniques.  

Module team/ author/ 
coordinator(s)  

Dr Catherine Palmer (lead), Dr Udo Merkel, Dr Jeanne Dekerle  

School  Sport and Service Management  

Site/ campus where 
delivered  

Eastbourne/Wittenborg  

Course(s) for which module is appropriate and status on that course  

Course  Status (mandatory/ compulsory/ 
optional)  

MSc International Hospitality Management  Mandatory  

MSc International Event Management  Mandatory  

MSc International Tourism Management  Mandatory  

MSc Tourism and International Development  Mandatory  
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MA Sport and International Development  Mandatory  

MSc Applied Exercise Physiology  Mandatory  

MSc Applied Sports Physiology  Mandatory  

  

MODULE AIMS, ASSESSMENT AND SUPPORT  

Aims  The module aims to:  

 

 1. Further develop critical thinking and understanding of research 

methodologies and techniques.  

2. Undertake intellectually demanding research in a selected area and 

communicate the results of the research in an output appropriate to 

the programme of study.  

3. Develop and apply the skills required for independent research.   

4. Critically analyse and evaluate the findings of the research within the 

context of previous research and an identified theoretical framework.  

5. Provide evidence of findings and communicate these in a clear and 

concise format appropriate for the intended audience/s.   

6. Expand, redefine and/ or contribute to knowledge/ practice in the 

relevant field as a result of the work produced.  

Learning outcomes  On successful completion of the module the student will be able to:  

  
1. Design, plan and carry out an independent research project.  
2. Identify appropriate research methods and apply these in the context 

of the applicable ethical guidelines.  
3. Critically review existing research and knowledge so that the 

academic context within which the research project is located is 
clearly understood.  

4. Critically apply relevant theories, concepts and debates to the 
examination and analysis of the outcomes of the research project.  

5. Synthesise information and ideas and create responses to issues/ 
problems that expand, redefine and/ or contribute to existing 
knowledge/ practice.  

6. Effectively communicate the outcomes of the research project in a 

format/ formats appropriate to the intended output / audience/s.   
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Content  • The research process and the concept of research  
• Enquiry / research paradigms and techniques  
• Research ethics, duty of care and risk  
• Theoretical and conceptual frameworks – critical thinking  
• Qualitative and quantitative methods: e.g. content analysis, discourse 

analysis, critical incident technique, interviews, surveys, focus groups, 
ethnographic methods, rapid rural, appraisal, experimental designs; 
questionnaires, case studies, systematic observation.  

• Developing a proposal  
• The literature review  
• Analysis and interpretation of findings  
• Writing and referencing techniques  
• Structure, synthesis and presentation  

Learning support  The students will be provided with a Final Project Handbook relevant to their 
programme of study providing further guidance on the process and 
procedures relating to the supervision and submission of their final project.   
  
Books  
  
Balnaves, M. and Caputi, P. (2001). Introduction to quantitative research 

methods: an investigative approach. London: Sage.  
  
Bryman, A. (2016) Social research methods, (5th Edition). Oxford: Oxford 

University Press.  
  
Cresswell, J. (2014). Research design: qualitative, quantitative, and mixed 

methods approaches, (4th Edition. London: Sage  
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Field, A. (2013) Discovering statistics using SPSS, (4th Edition). London: 

Sage.  
  
Fowler, F.J. (2014) Survey research methods, (5th Edition). London: Sage.  

Gratton, C., and Jones, I. (2015) Research Methods for Sport Studies, (3rd 
Edition). London: Routledge.  

  
Hart, C. (1998). Doing a Literature Review. London: Sage.  
  
Kozinet, R. (2009) Netnography. Doing ethnographic research online. 
London: Sage.  
  
Hammersley, M. and Atkinson, P. (2007) Ethnography: principles in 

practice, (3rd Edition).  London: Routledge.  

  

McNamee, M., Olivier, S. and Wainwright, P. (2007) Research Ethics in 

Exercise, Health and Sport Sciences. Abingdon: Routledge.  

  
Neuman, W. L. (2014) Social Research Methods: qualitative and 

quantitative approaches, (7th Edition). Harlow: Pearson.  

  
Outhwaite, W.  (Ed.) (2003) The Blackwell Dictionary of modern social 

thought, (2nd Edition). Oxford: Blackwell  

  
Plummer, K. (2001) Documents of life 2 – An invitation to critical 

humanism. London: Sage.  
  
Robson, C. (2016) Real World Research. A Resource for Social Scientists 

and Practitioner - researchers, (4th Edition). Chichester: Wiley.  
  
Seale, C. (Ed.) (2012) Researching Society and Culture, (3rd Edition). 

London: Sage.  
  
Rose, G. (2016). Visual Methodologies: an introduction to researching with 

visual materials, (4th Edition). London: Sage.  
  
Thomas, J.R., Nelson, J.K. and Silverman, S.J. (2015) Research Methods in 

Physical Activity, (7th ed). Leeds: Human Kinetics  

  
Vincent, W.J. (2012) Statistics in Kinesiology, (4th Edition). Champaign, IL: 
Human Kinetics.  

  

Teaching and learning activities  
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Details of teaching and 
learning activities  

Delivered through a range of interactive workshop sessions as appropriate to 
the specific topic and to the site / campus where the module is to be 
delivered (66 hours). These sessions can include lectures and student-lead 
activities, supervision by an allocated tutor and a dedicated handbook.  

Allocation of study hours (indicative)  
Where 10 credits = 100 learning hours  

Study hours  

SCHEDULED  
  

This is an indication of the number of hours students 
can expect to spend in scheduled teaching activities 
including lectures, seminars, tutorials, project 
supervision, demonstrations, practical classes and 
workshops, supervised time in workshops/ studios, 
fieldwork, and external visits.  

66  

  

GUIDED INDEPENDENT  
STUDY  
  

All students are expected to undertake guided 
independent study which includes wider reading/ 
practice, follow-up work, the completion of 
assessment tasks, and revisions.  

534  

  

PLACEMENT  
  

The placement is a specific type of learning away from 
the University.  It includes work-based learning and 
study that occurs overseas.  

  

 TOTAL STUDY HOURS  600  

  

Assessment tasks  
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Details of assessment on 
this module  

Task One (100%)  
Individual research project that will be determined as appropriate to the 
programme of study and to the site / campus where the module is to be 
delivered, examples include:   
  
Dissertation   
Academic journal style paper   
Enterprise Planning Project  
Consultancy Project  
  
Research project word counts are as follows depending on the programme of 
study:  
  
Natural Sciences: 12,000 words (or equivalent)  
Social Sciences: 15,000 words (or equivalent)  
  
The projects will be marked on a percentage basis in line with the grading 
descriptors (LOs 1-6).  
  
Referral  
Re-work the original task as per normal submission guidelines taking into 
account the feedback provided.  
  
In addition attach a summary report to the amended Final Project detailing 
how you have addressed the specified referral points.  

Types of assessment task13  
Indicative list of summative assessment tasks which lead to the award of credit or 
which are required for progression.    

% weighting  
(or indicate if  

component 
is  

pass/fail)  
WRITTEN   
  

Written exam  N/A  

  

COURSEWORK  
  

Written assignment/ essay, report, dissertation, 
portfolio, project output, set exercise  

100%  

  

PRACTICAL  
  

Oral assessment and presentation, practical skills 
assessment, set exercise  

N/A  

  

  

                                                                  
13

 Set exercises, which assess the application of knowledge or analytical, problem-solving or evaluative skills, are included under the type 

of assessment most appropriate to the particular task.  
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EXAMINATION INFORMATION  

Area examination board   SaSM Postgraduate Area Board  

Refer to University for guidance in completing the following sections  

EXTERNAL EXAMINERS   

  

Name  Position and institution  Date appointed  Date tenure 
ends  

Prof. Fiona Jordan (Tourism)  University of The West of England  January 2015  31/12/2019  

Dr Phillip Gibson (Hospitality)  Plymouth university  2016  2020  

Dr Carly Stewart (Sport  
International Development)  

Cardiff Metropolitan University  October 2013  December 
2017  

Dr Emma Wood (Events)  Leeds Beckett University  October 2013  December 
2017  

Prof Louis Passfield   (AEP/ASP)  University of Kent  July 2014  December 
2018  

  

QUALITY ASSURANCE  
   

Date of first approval  
Only complete where this is 
not the first version  

9th June 2009     

Date of last revision  
Only complete where this is 
not the first version  

August 2014     

Date of approval for this 
version  

April 2017     

Version number       

Modules replaced  
Specify codes of modules 
for which this is a 
replacement  

     

Available as free-standing module?  Yes    No  X  

  

 


